Creating News &

Story Ideas

Creating News:

· When developing news releases about your topic, find an appropriate time to distribute it (not over a holiday weekend or during a period when there is a lot of breaking news of national importance). Avoid faxing, emailing or mailing materials on a Friday unless the material is intended for weekend use.

· Time your distribution of materials wisely. Don’t try to get attention by filling up the editor’s inbox with information.

· Always ask the media outlet how they prefer to receive materials: Via internet, snail mail or fax.

· Build relationships with reporters. Find out the types of stories they work on, and how your organization might serve as a resource.

· Find the right “hook.” Can you tie in your efforts with something that is happening in your community? Make every effort to localize your news.

· Stay in the news – in the news business, out of sight really does mean out of mind. Don’t let too much time elapse between media contacts or public presentations.

· Be on the lookout for ways to communicate the importance of your issues. Be passionate about your message and be as compelling as possible about the way you tell your story. If you can articulate with confidence, passion and speed, you will have the media’s attention.

Story Ideas:

· Coalition News
Let the community know you are available to help, and that you have information for the public. Update the media annually on your successes and community feedback.

· “Sharing Health Care Wishes With Your Loved One”
May be appropriate over holiday time when family members and children arrive from out of town

· “How to Choose Someone to Make Health Care Decisions for You When You are Unable to Make Them Yourself”

Practical questions and guide to picking someone you trust to serve as your health care agent.

· “Advance Care Plans Relieve Family Stress”
A good opportunity to cite national studies on this subject, and localizing the story with your own statistics on aging, chronic illness, etc.

· Personal Stories About Planning Ahead for Care in the Last Phase of Life
Most people will be interested in reading or hearing about what other people are doing and how they made their decisions. This could be a story about a situation where the family planned ahead for the increased frailty of the person and how they made health decisions. Or it could be a story about a family that didn’t plan and struggled with health decisions when the person was no longer able to make them.

· Quote a Professional

Distribute a news release quoting local professionals (doctors and attorneys) about the importance of planning ahead for care in later life. 

· Speaking Engagements


Coordinate with the groups that contact you to speak, and send a news release to the local papers about your presentation.
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